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Merck     Isentress     Launch campaign
2006



Merck     Isentress     Unbranded patient microsite
2009



Merck     Isentress     Reposition for powerful efficacy campaign
2010

                                                                 GOES THE DISTANCE. G E N T LY.

RENOWNED  TOLERABILITY



Bayer     Riociguat     US launch journal ad cconcept
2013

�e laundry 
         is her Everest.

Leave present limits behind. 

                  Take patients to extraordinary places.



Bayer     Riociguat     US launch journal ad cconcept
2013

      e right therapy. 

                   e beginning of an extraordinary journey.

 e cupboard 
            is her cairn.



Bayer     Adempas     US journal ad campaign
2015

Most people see shoes.

               We see patients going places       
    they’ve never been.

ADEMPAS® (riociguat) brings a new class of therapy 
to the complex treatment of pulmonary hypertension (PH).

A fundamentally different therapy for pulmonary arterial hypertension (PAH) 
and chronic thromboembolic pulmonary hypertension (CTEPH)

•  From as early as week 2, and at every measurement point throughout PATENT-1,    
   ADEMPAS  improved exercise capacity in patients with PAH

••  Patients with PAH can remain on current therapies (endothelin receptor antagonists    
   [ERAs] and prostacyclin analogs [PCAs]) and still realize additional effcacy



Merck     Vytorin     AHA Orlando Convention  
2007



Merck     Ezetrol     Repositioning statin therapy concept
2010

S U P E R C H A R G E

Statin therapy just got an extra boost.



Merck     Ezetrol     Repositioning statin therapy concept
2010

Add ezetimibe to statin therapy and pull ahead. Way ahead.



Merck     Vytorin     DSA–Tablet PC 
2010



Merck     Victrelis     Launch campaign
2011



Bristol-Myers Squibb and Otsuka     Abilify     MDD campaign and motion design
2013



Bristol-Myers Squibb and Otsuka     Abilify     MDD campaign and motion design app
2013



Otsuka America Pharmaceuticals    Abilify Maintena     Disease Awareness LAI campaign  
2014

Rethink what you can do with a LAI.

Positive and negative symptom control.  
A new-normal he can live with. And the relapse-prevention 
he can’t live without. Reveal his potential,
revolutionize his options. 

Schizoprenia: The future is how you treat it.
 



Otsuka America Pharmaceuticals    Abilify Maintena     Disease Awareness LAI campaign  
2014



Gilead     Sovaldi    Unbranded disease awareness campaign
2013

HCV can increase the risk of all-cause mortality by 30%. In fact, the annual mortality rate for HCV outpaces that of HIV.  Cirrhosis, liver cancer 
and death related to HCV are expected to dramatically increase over the next 20 years; and patients with HCV face a considerably shortened lifespan. 
With so much new knowledge emerging, it’s important to actively engage your patients who may not understand the urgency.  
Start a conversation today. Your patients are eager to finally hear the last of HCV.     

The most important organ in HCV is not the liver.



Gilead     Sovaldi    Unbranded disease awareness campaign
2013



Gilead     Sovaldi    Unbranded disease awareness campaign app
2013



MedImmune, Inc.     Synagis     Launch journal ad campaign
2000



MedImmune, Inc.     Synagis     Journal ad campaign
2002



MedImmune, Inc.     Synagis     Hospital journal ad campaign
2003



Bayer     Alzheimer’s disease     Global journal ad concept
2016



The Rx Club     Promotional Collateral  
1987–1995

®



Salix Pharmaceuticals     Solesta     Rebranded BCD campaign
2012

                  Life shouldn’t be a question about reaching the bathroom or not because of Bowel Control Dysfunction (BCD).  
    If it is, it’s time to talk to your doctor about Solesta, a simple in-office procedure that reduces the incidence of BCD, 
                                 and the embarrassment. 

Isn’t it time to talk to your patients about BCD



Salix Pharmaceuticals     Solesta     Rebranded BCD campaign
2012

                  Life shouldn’t be a race from one bathroom to the next because of Bowel Control Dysfunction (BCD).  
    If it is, it’s time to talk to your doctor about Solesta, a simple in-office procedure that reduces the incidence of BCD, 
                                 and the embarrassment. In the end, you may end up winning at a slower pace.

Slow go.



Oscal Pharmaceuticals     Calcium supplement for osteoporosis    Journal ad concept
2015



Smith, Kline & French Pharmaceuticals     Tagamet    Journal ad
1988

Another night
undisturbed by

ulcer pain.
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