
My current responsibilities include the design and development of work that is highly 

confidential, competitive, and proprietary, and as such, is limited in the context of an 

online portfolio. Please contact me for information on work and to view additional samples 

and case studies.



A case study for the development of an unbranded disease awareness campaign. This case 

study is a brief overview from the creative brief highlights through the final execution.  

The study compresses 6 months of work into twenty slides that highlight the conception, 

the market research testing, the tactical design execution with layout options, and potential 

campaign extensions.
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Why are we doing this job?

To develop an advertising campaign that can be used by sales reps to urge HCPs  

to initiate and continue a dialogue with their HCV patients. 

The campaign should also have long-term relevance, as it will serve as a basis for 

future disease awareness initiatives post-launch and may be used with application 

for FDC.

The Creative Brief / Highlights
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Behavioral Objective:

To drive HCPs to initiate and then continue an ongoing dialogue with their patients 

who want to cure their HCV about the:

1. Latest clinical evidence about living with uncured HCV 

2. HCV is a dynamic field of current investigation

3. Information how to successfully manage their HCV

Key Benefit:  

The knowledge Gilead provides helps physicians maintain a healthy conversation 

with their HCV patients. 

The Creative Brief / Highlights
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Selected concept, not included in market research testing



The most important organ in HCV is not the liver.
HCV can increase the risk of all-cause mortality by 30%. In fact, the annual mortality rate for HCV outpaces that of HIV.  Cirrhosis, liver cancer,

and death related to HCV are expected to dramatically increase over the next 20 years; and patients with HCV face a considerably shortened lifespan.

With so much new knowledge emerging, it’s important to actively engage your patients who may not understand the urgncy.

Start a conversation today. Your patients are eager to hear the last of HCV.
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Selected concept; copy and layout for market research testing
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Selected concept; copy and layout for market research testing



A discussion about HCV can put you and your patient on the same page.
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Selected concept; copy and layout for market research testing
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Market research testing topline results

Overall concept feedback was positive across the board

Most physicians showed a good understanding of how the concepts conveyed the 

ideas and call to action behind the behavioral objective
 

While all concepts were seen favorably overall, “Same Page” and “Face the Risk” 

rose to the top because of clear behavioral objective communication, secondarily 

demonstrating stopping power and uniqueness

Following flash exposure, “Ear” and “Face the Risk” were most often mentioned
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Campaign execution / Highlights

Campaign execution:

Selected final campaign journal ad concept based on Market Research results
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Final campaign journal ad concept
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Campaign tactical executions / Highlights

Campaign tactical executions:

Development of key multichannel tactics to extend the core campaign concept
 

Copy and layout options presented
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Concept extension incorporating data visualization in relationship to campaign 



Gilead     Sovaldi    Unbranded disease awareness campaign
2013

Concept extension incorporating data visualization in relationship to campaign 
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Concept extension incorporating data visualization in relationship to campaign 
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Front cover design considerations for 4 page journal cover wrap unit; integrated visual trompe l’oeil 

Bring your patients up to date  
about their HCV

Advance the 
          conversation...

JOURNAL  
OF HEPATOLOGY

VOLUME 58  NO. 3  MARCH 2013 ELSEVIER

Bring your patients up to date  
about their HCV

Advance the 
          conversation...

JOURNAL  
OF HEPATOLOGY

VOLUME 58  NO. 3  MARCH 2013 ELSEVIER

   Bring your patients up to date about their

Advance the conversation



Gilead     Sovaldi    Unbranded disease awareness campaign
2013

Front cover shown open to reveal inside front cover adjacent to actual Journal of Hepatology cover

JOURNAL  
OF HEPATOLOGY

VOLUME 58  NO. 3  MARCH 2013 ELSEVIER

Bring your patients up to date  
about their HCV

H   E   P   A   T   I   T   I   S      C
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Campaign integrated into Sales Representative App
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Campaign integrated into Sales Representative brochure or HCP mailer (layout concept)
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Campaign Extension:

Development of key visuals to extend the core campaign concept 

Campaign extension



Gilead     Sovaldi    Unbranded disease awareness campaign  Campaign Extension
2013

Woodstock Social Icon Twitter Social Icon
Twitter Social IconWoodstock Social Icon
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Headphones / Stability Earbuds / Mobility
Earbuds / MobilityHeadphones / Stability
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Mickey Mouse Phone Smartphone
Smartphone / Mobility. Network.Mickey Mouse Phone / Landline. Stability.
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Memo / note pad Facebook / Social Media
Facebook / Social MediaMemo / Note Pad
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35mm SLR Film Camera Digital Camera
Digital Camera35mm SLR Film Camera



Gilead     Sovaldi    Unbranded disease awareness campaign  Campaign Extension
2013

Printed Road Map / Atlas GPS / Google Satalite Map
GPS / Google Satalite NavigationPrinted Road Map / Atlas
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Richard Nixon by Peter Max Barack Obama by Shepard Fairey
Barack Obama by Shepard FaireyRichard Nixon by Peter Max
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Results / Highlights

Results:

The campaign set the groundwork for the launch of SOVALDI, the first sofosbuvir 

based compond that would pave the way for HARVONI, EPCLUSA, and VOSEVI 

and continue to transform treatment with the first and only sofosbuvir-based single 

tablet regimen to cure HCV



My current responsibilities include the design and development of work that is highly 

confidential, competitive, and proprietary, and as such, is limited in the context of an 

online portfolio. Please contact me for information on work and to view additional samples 

and case studies.

jeff.pienkos@gmail.com

732.614.3652  mobile   |   732.758.9354  residence

pinkpixelproductions.com




